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<nﬂlllllllg Iﬂﬂﬂm rates & specs

THE RIGHT CONTENT FOR TOP 100
CHAIN EXECUTIVES AND MERCHANTS Leaderboard 726 x 90

Every day thousands of top 100 chain RetailingToday ... ™
professionals visit RetailingToday.com for
the information, analysis and competitive
intelligence delivered 24/7/365. Our
readers turn to RetailingToday.com for
coverage of every industry segment in the
high volume retail marketplace they can’t
find on any other website. In addition,
all-the-time web content includes:

Bt Byt o Carphuse Warrchoose b shif
kil focms in Darope

¢ Breaking News ] N
e Feature Stories S O e _

e Special Reports e et

¢ Editorials and Guest Columns oo

e Exclusive Data and Information e i
e Multimedia and Interactive Content Sep . S et et

TAP INTO THE RETAILINGTODAY.COM T v i 250 x 250 = -
TOTAL AUDIENCE NETWORK T

e 33,000+ unique monthly visitors @retailingtoday.com S
e Website 62,000 visits per month (August 2011)
e 120,000 monthly page views

RATES 7235‘390 300 x 250 Top 300 x 250 Bottom 253(;;‘9 i‘?o

(i Leaderboard ROS ROS Homepage Only
Home Page $3,425 $4,000 $3,000 $2,000
Interior Page N/A $2,500 $1,500 N/A




e, e e  ,
E- NEWSLETTERS rates & specs

Daily e-newsletter content includes latest news Leaderboard 728 x 90
targeted to segment-focused audiences. Five

e-newsletters cover specific product segments: He‘luili“gTﬂﬂ“u
JCDIM

Indusiry News Delivered Daily

e Monday - Home & Housewares
» Tuesday - CE & Entertainment o e
e Wednesday - Food & Consumables LTop Siories _]f
e Thursday - Apparel & Accessories oo e i '
e Friday - Hardlines T
m.'T:. o : h :'IJ 1“. .‘I.I- Med?uonq ﬁezcstgngle
In addition to these titles, RetailingToday.com R A R
publishes the weekly e-Newsletters for: e e S iy
WALMART NEWS NOW - Fridays e e e e e e e
TARGET NEWS NOW - Tuesdays R _
RETAILING TODAY NEW PRODUCT DIGEST - Monthly L
All Retailing Today e-Newsletters 800,000 T

distributions per month
e 27% average open rates!

e 225,000 monthly e-News impressions v
Neow M Alkaling. ]m i Do et e

Monday - Friday per Month

Top
E-NEWSLETTER Leaderboard 728 x 90 One day
RATES (net) Distribution 728 x 90 (next 300x250  per week
aVa"abIe) (per month)

RetailingToday
Daily Edition*

Weekly per Month

Top
E-NEWSLETTER Leaderboard 728 x 90 One day
RATES (net) Distribution 728 x 90 (next 300x250  per week
aVa"able) (per month)
Target News Now 27,200/ week 38% $4,995 $3,500 $4,180 N/A
108,800/month
Walmart News Now 25,000/week 28% $4,995 $3,500 $4,180 N/A
100,000/month

*Retailing Today Daily Newsletter
Monday - Home & Housewares Tuesday - CE & Entertainment Wednesday - Food & Consumables Thursday - Apparel & Accessories Friday - Hardlines



RETAILINGTODAY.COM CONNECTS YOU
WITH AMERICA’S HIGH-VOLUME RETAILERS

CNWA MAGAZINE OVERVIEW

Connecting Northwest Arkansas is your link
to opportunity within Walmart’s supplier
community and at the home office of a
company poised to surpass sales of $500
billion. Walmart is constantly evolving and

Action Alley

pursuing new strategies to drive growth which B {jmﬁ;
creates uncertainty, opportunity and a thirst Y pmng i

for insight and knowledge that Connecting
Northwest Arkansas strives to satisfy.

T WTUEE T
Retalling Toioy

MEET RETAILINGTODAY.COM EDITOR MIKE TROY

P 4, Editor Mike Troy is a career B-to-B journalist with
e b nearly two decades of experience covering the
\ 3 retail industry. He’s interviewed thousands of retail

WH“EE""G“—‘““ =7, executives and their supplier counterparts, and
S | ] 4 spent time in all trade channels — in the U.S. and
S pp——— # f-' overseas. All of which bring a unique perspective to
e I 4, retailingtoday.com’s coverage of the retail industry.
MEET RETAILINGTODAY.COM ONLINE EDITOR GAIL HOFFER
S Gail Hoffer oversees the Retailing Today digital

portfolio including RetailingToday.com, daily
enewsletter and weekly Target and Walmart
_ enewsletters. Her responsibilities include writing and
” editing content, reporting on industry events, and
working with IT, marketing and other editorial staff

to ensure the quality of digital products, as well the
successful development of new projects.

TOP 100 ANNUAL REPORT

Retailing Today State of the Industry
‘xxusi % Reportis a printed report looking ANNUAL TOP 100 REPORT  (MAGAZINE SIZE)

TOP at the top players, key trends and
'i”(”i '(j' leading categories driving growth. 2 Page Spread $12,000 net
The report will be sent to Top 1 Page Spread
REPORT Industry Trade Shows, including g LA
ERCM events, and a targeted mailing 1/2 Page Spread $4,500 net
to top 100 chain executives in the

Spring 2012.




CUSTOM MEDIA RetailingTodoy
Our custom media team of veteran writers, it
designers, programmers and project

managers is dedicated to helping you face RGHANL

your greatest marketing challenges, develop ADEROTIR
effective solutions and achieve results Bt e
beyond your expectations. intheWest
Capabilities include: e

e Advertising (online and print) AT -

e (ategory special reports =50 9

e Collateral and brochures ' ——
e E-Newsletters Custom Trade Show Special
(]

Magazines w

What makes Hanes - .,g;
America’s favorite brand? #

Web development and design

Webinars
White papers
Video & Social Media

SPECIAL REPORT

" g o RetailingToduy o |
Tomos :
22010

RetailingToday.com’s
Custom Media group clients include:

gﬁ%/”mupgﬁﬂmw w

AMERICA'S
FAVORITE

BRAND LOYALTY REBOUNDS NSRS,

such as Coke, Nike, Har

WOMEN'S
INTIMATE
APPAREL BRAND

CHILDREN'S
APPAREL BRAND

DR PEPPEF& SNAPPLE PEG

State of the Industry Reports




e
AD PRODUCTION REQUIREMENTS

RETAILINGTODAY.COM &
RETAILINGTODAY.COM E-NEWSLETTERS

Ad creative materials (if sending from a Mac please zip & attach the file to the email)
URL for click-through
Prior to submission, creative should be tested for stability
across all browser platforms.
¢ Please adhere to the File Size Specs when submitting creative.
Max file size is 45kb.
e All creative is subject to approval by both the website and the

Ad Production group.
¢ Accepted File Formats: Macromedia Flash, Rich Media (SWF, etc.),

GIF, JPG, PNG, third party tags.

Please see separate guidelines for Flash and Rich Media.

Outlook 2007 Email Rendering
Outlook 2007 uses Word 2007, not Internet Explorer to render HTML
emails. This has the following implications:
¢ No support for animated gifs
¢ Image will be rendered as static, only the first frame will display -
ensure animated gifs have link in the first frame
¢ No support for Flash or other plug-ins

Please take this into consideration when designing your ads.

Jim Lynch

RetailingToday.com
212-756-5059
jlynch@LF.com
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Mike Troy

Editor-in-Chief
813-627-6946

mtroy @retailingtoday.com

Roger Coakley
Sales

312-645-5087
rcoakley @retailingtoday.com

Bruce Smith
Ad Director

312-645-5080
bsmith@retailingtoday.com

Catherine Stephany
Sales

312-645-5081
cstephan@retailingtoday.com

Mary Fagnano
Sales
818-386-8709
mfagnano@If.com




